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My objective for this creative invitation entails: a simplistic design of unified type and forms, a compelling and ironic play on words, and an inviting and simple message underlining the event of Cannes film festival and its artistic importance and relevance.  Also, the relevance of the Cannes festival is top tier, with top people both widely heard of, and off the radar (whilst greatly respected in their art), so this invite must be simple, creative, and elegant in its lack of paltry information, as opposed to someone’s birthday invitation.


The word Id is of importance to the piece, and is a play on words: (the word ‘is’).  It means: residing in the unconscious, that is the source of instinctive impulses that seek satisfaction, in accordance with the pleasure principle.  The concept is to unify creative and fresh filmgoers/makers with the festival in a simplistic and non-trite way; it means to say that the creativity involved in the festival resides in the people who go there, and is instinctive and innately pleasurable.

